SOCIAL MEDIA USAGE

CORPORATE & PRIVATE COMPARISON

LEADING SOCIAL NETWORKS RANKED BY NUMBER OF USERS SOCIAL MEDIA USAGE
. OF COMPANIES
Countries polled:
NG 8+ USA (52%], Canada (9%), England (9%,
Australia (5%), India (4%), others (25%).
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Increase awareness o
WHY? Better access to target group Communication News (brands,
n React on customer’s problems with friends products, services)
Better access to business contacts - S 82
Faster access to knowledge teeee ¢ e
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WHICH?

THE MOST POPULAR
PLATFORMS

Usage of leading social
networks by Fortune Top
500 enterprises vs. private
usage of social media in
Germany
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